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A Blinding Flash of the Obvious  

We must understand that the 50 plus 
population is growing immensely ï both 
in terms of numbers and in terms of 
wealth. And to serve that market we 
mustécompletely reorient our 
enterprises.  

 Tom Peters from Trends 

The extreme youth culture of the last 40 

years was based on demographics. Itôs an 

old rule that the population group that is 

both the biggest and growing the fastest 

determines the mood. 

Peter Drucker  Managing a Time of Great Change 

Knowing what is and 
knowing what can be 

are not the same thing. 

Ellen Langer 



Marketing Myopia 2010  

Sustained growth depends on how broadly you define your business ï 

and how carefully you gauge your customerôs needs. 

Theodore Levitt, Marketing Myopia, Harvard Business Review 1960 

The history of every dead and 

dying ñgrowthò industry shows a 

self-deceiving cycle of bountiful 

expansion and undetected decay. 

 

It is not surprising that, having 
created a successful company by 

making a superior product, 
management continues to be 

oriented toward the product rather 
than the people who consume it. 

 

What business are you 
really in and WHY are 

you in it? 

The definition of insanity 

is to do the same thing 

over and over again and 

expect different results.
  Albert Einstein 


